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DS._leads internet connection (66%), Broadband isdeveloping
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% of enterprises that use one of the mentioned connectivities
* Mellersta 2004: Vaesternorrland, value referring to employees; ** referring to the 8 (5) regions participating



Tourism hasthe most active online sellers
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Indicator: % of enterprises in which the online turnover exceeds 5% of overall sales
All sectors: sampling sizes for each sector varied according to regional share of enterprises




Small enterprises use lesstechnology for core processes
Manufacture of machinery isgood at ERP, Tourism at CRM, ICTleads overall
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Outsourcing: Tourism does it most

Everywhere half the enterprises need external hardware/network maintenance - nearly
Medium-sized enterprises use web hosting, ASPs and software developers

Large enterprises need call centersand other services
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Cooperation: Baleares very international, Italy with more regional partners

X-axis: Do you have MORE REGIONAL than national COOPERATION PARTNERS?
Y-axis: Do you have MORE INTERNATIONAL than national COOPERATION PARTNERS?
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More than half of the enterprises with development cooperationsdevelop online

Joint development of new products and services ONLINE
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Learning and Training as an Indicator for Innovativeness
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m have a written learning strategy
for employees

W use e-learning (computer
supported learning) to provide
training to their employees
occasionally and regularly

O occasionally (once or twice in
the last two years)

O regularly more than twice in
the last two years)

o offer ICT training to their
employees

» 12-33% of the enterprises do e-learning

» 14-63% of the enterprises offer ICT training to their employees




Conclusions
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